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http://abbymanchaca.com

Our Sound Imprint Information Design | Poster | Print | Motion Our Sound Imprint showcases the translation of songs into a collection of
2023 45 unique symbols. The research process utilized analog experimentation
using song vibrations to generate the symbols. Posters and a booklet

explore the visual system of the symbols. Recognition: The Phaistos Project
— 45 Symbols, Special Mention 2023. Phaistos Talks interview.
Watch the symbol animation at abbymanchaca.com.
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http://www.45symbols.com/symbols/about/
http://www.45symbols.com/symbols/portfolio/our-sound-imprint-abby-manchaca/
http://www.45symbols.com/symbols/phaistos-talks-abby-manchaca-february-2024/
https://abbymanchaca.com/index.php/home/sample-page/

Art Film House Motion | Poster | Identity System The Art Film House takes film and video to the extreme. ARFH houses

2023 short-films produced in reflection of pettrist Cinema, psychogeographic film,
and the other avant-garde. Archival footage joins contemporary motion to
create a new avenue of experimentation. Devoted to capturing the ‘Relatively
Unknown'’ through perspective, environment, and methods of filmmaking.
Watch at abbymanchaca.com.
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https://abbymanchaca.com/index.php/elementor-2474/

Nuki Typeface | Web | Motion Nuki is a san-serif modular typeface. Angular and balanced, each letterform
2023 interlocks the strokes within itself. It's structure is inspired by Japanese Shinto

shrine architecture, which employ mothods of Nuki, or wood joinery. Watch
the motion graphic at abbymanchaca.com.
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https://abbymanchaca.com/index.php/nuki/
https://abbymanchaca.com/index.php/nuki/

ClimaType
2023

longdon
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watson

Identity System | Print

The annual design conference, Typecon, provides a space for solutions through
design. The idenity of the conference, ClimaType, focuses on the environment in
which it is held, Phoenix, Arizona. It's identity visually emphasizes the integration
of sustainability into large cities and practices it within the system, e.g. plantable
conference schedule and resuable lanyards.




AIGA Get Out the Vote Poster | Campaign Design

Get Out the Vote is a campaign hosted by AIGA National, whose initiative is
2022

to increase civic participation through the power of design. System includes
a series of three eye-catching poster to encourage voting during the 2022
midterm elections. Additional elements were developed based on the
poster design, including stickers and magnets .
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Trickle Down Campaign Design | Print | Web Trickle Down is a campaign dedicated to educating, informing, and inspiring
Houstonians to rise against flooding by digging deep with rain gardens. The
2022 A , . o B <
campaign believes in the power of inspiring the individual and giving them the
tools to take flooding into their own hands. One Houstonian at a time.

trickle down

retain the rain
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Anastrophe Print | Creative Writing | Editorial Anastrophe is a literary magazine which highlights writers from underserved
communities. This publication includes four creative writers and samples of

2022 their work. The design serves to elevate the writer's voices and intersectional
identity through reading experience, suble deconstruction, and interaction.
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Houston Food Bank
2022

Brand Identity | Environmental Design

Wl of Heners

The awards wall has been refreshed with & new display case

that (s inteenctive, plagid, ard nfoemative.

Acrylic windaw frans 8 side view

Duaer Wall

The donor wall has been relreshed to reflect the diversity and wide spresd
effect that danors have on th Houstn Foocbark and thase they hels

Acrylic name plagues

Laftaide prafile

Houston Food Bank brand identity refresh, with the goal of reinvigorating
the organization’s aesthetic based on their mission and values. The newly
designed brand guidelines were used in developing custom products for the
food bank’s youngest volunteers, as well as reimagining the environmental
design of the facilities donor wall and honors display.

houfoodbank

Food for better lives.
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Where the Spaces Echo
2022

Book Design | Creative Writing

Where the Spaces Echo is an anthology book created by the University of
Houston's Graphic Design Class of 2023. Twenty-four individuals collectively
designed and wrote narratives based upon real or fictional museum spaces to
show the many faces of what a museum means to us.

Affixed
Abby Manchaca

I was only in San Antonio for the
weekend, hitching a ride with my dad
while he went to attend meetings. A
last-minute decision to escape home in
exchange for touring a place | had never
been to.

“Explore the city.” my dad said before
dropping me off near an entrance to
theriverwalk.

Under towering cypress trees | had

no plans. | was glad to be without

the social obligations that come with
traveling in a group or even a pair.
Visiting tourist places to make time feel
well spent. All | wanted to do was walk
and think in a space different from the
gnes | was used to. Beside the water,

I searched on my phone until | found
one place that was still somehow open
during a pandemic and not too far.



Motion | Creative Writing A haiku written by Thomas Trofimuk is brought to life with animation and
sound. The mood and tone of the writing are matched with motion graphics,
expressing it's own unigue interpretation of the poem. The resulting works
are a dynamic mix of movement, rhythm, and typography. Watch at
abbymanchaca.com.



https://abbymanchaca.com/index.php/haiku/
https://abbymanchaca.com/index.php/haiku/

The Bayou Print | Creative Writing

2021

Under a homey canopy of oak trees,
encircled by their long resting arms sits
asingle word — Reflect. It has made a
home on this path, kindly waiting for the
next contemplative person to take
notice. Sit with it for a while, or let it
accompany you on your walk, do not

how worry how long it takes,

Notice the silt covering each
leg of the word, it has traveled with
many others on this path before. It will

always be there when you wish to visit.

Reflect

The Bayou is a themed calendar centered around Houston's Buffalo Bayou
Park. The parkis a 160-acre park running along the west side of downtown
Houston. Its diverse wildlife and beautiful native vegetation give Housto-
nians a place to find some breathing room from urban life. This calendar
provides personal observations and reflections.
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Invasive Plants in Texas Print | lllustration | Information Design Arrival, Invasion, Decay is a triad of field guides describing what makes
2021 a plant invasive and how its presence not only negatively impacts native

plants, but the greater ecosystem which affects us all.




